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THE 2010s: NEW YORK REACHES NEW HEIGHTS
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THE BARCLAY

RETURNS TO GRANDEUR

Nearly ninety years after first
opening its doors, The Barclay
begins one of the most
significant chapters in its
storied history. In 2014, the
hotel closes for an extensive
$180 million renovation, setting
the stage for a remarkable
return two years later.

When The Barclay reopens in
2016, guests discover a hotel
transformed yet unmistakably
familiar. Inspired by the
elegance of a classic Park
Avenue residence, the renewed
interiors bring fresh life to the
hotel’s historic character.

Federalist-inspired details,
refined furnishings, and
restored architectural elements
pay tribute to its 1926
beginnings, while redesigned
guestrooms, suites, and
gathering spaces introduce a
new standard of contemporary
luxury.

The transformation is more than
a renewal of the hotel—it is a
celebration of The Barclay’s
place in New York history. With
its heritage brought forward, the
landmark begins its next
chapter ready to welcome a new
generation through its doors.
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ALSO AVAILABLE
THROUGH IN-ROOM DINING.

A TASTE OF
THE TIMES

NEW YORK, OCT. 1-31 — The Parlour at
The Barclay celebrates a century of
Midtown dining. Begin your morning with
Avocado Toast or indulgent Nutella
Stuffed French Toast. At luncheon or
dinner, enjoy Charred Spanish Octopus or
savor a 12 oz Grass-Fed Ribeye, followed
by Barclay Centennial Cake. Raise a glass
with our signature Paper Plane cocktail.
For contemporary cuisine served with
timeless elegance, New Yorkers choose
The Parlour at The Barclay.

SMARTPHONES
PUT NEW YORK
IN THE PALM

OF YOUR HAND

New Yorkers are
experiencing the city in an
entirely new way as
smartphones become
essential to everyday life.
From navigating the subway
and hailing a ride to making
reservations and sharing
photographs, daily activities
can now be managed with
the tap of a screen. For
travelers, digital boarding
passes, mobile maps,
instant communication, and
social media make exploring
Manhattan easier than ever.
Visitors arrive with the city

at their fingertips,
transforming how they
discover and experience
New York.

A NEW SKYLINE RISES
OVER MANHATTAN

New York is building upward once again. Across Manhattan, new
towers, neighborhoods, and public spaces are reshaping the skyline
and changing the way New Yorkers experience their city.

The decade's most ambitious developments are transforming areas
once overlooked. On Manhattan's West Side, Hudson Yards rises
above active rail yards, creating a new neighborhood of offices,
residences, shops, and restaurants. Downtown, One World Trade
Center adds a powerful new presence to the skyline.

From Midtown to Lower Manhattan, cranes have become a familiar
sight, reflecting a city looking confidently toward its future while
continuing the reinvention that has defined New York for

generations.

BROADWAY’S
BLOCKBUSTER ERA

Broadway experienced a remarkable
decade in the 2010s, with productions
like Hamilton, The Book of Mormon, Dear
Evan Hansen, Come From Away, and
Hadestown becoming some of the era’s
biggest hits. These groundbreaking
shows brought fresh stories, music, and
audiences to New York’s famed Theater
District.

Visitors often paired business with an
evening at the theater, making Broadway
an essential part of the Manhattan
experience. The decade’s theatrical
success also boosted restaurants, hotels,
and businesses throughout Midtown,
further cementing Broadway as one of
New York City’s most iconic attractions.

New ways to move through New York

Digital services are changing how people travel through and experience New York
City. With a few taps on a smartphone, New Yorkers and visitors can summon a car,
find directions, reserve a table, or discover something nearby.

Ride-hailing services such as Uber join the city’s familiar yellow taxis, while Citi
Bike, introduced in 2013, offers another way to navigate Manhattan’s busy streets.

For visitors, these technologies make neighborhoods, restaurants, shops, and
cultural destinations across the five boroughs more accessible, putting even more

of New York within reach.
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Download the
IC Barclay App: our
all-in-one personal
guide to history &
hospitality.
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SOHO BECOMES
A SHOPPING
DESTINATION

SoHo is booming as one of
New York’s most fashionable
destinations. Once known for
its artists and galleries, the
neighborhood now draws
crowds to its mix of designer
flagships, independent
boutiques, and international
brands.

Along its famous cast-iron
streets, historic buildings
find new life as storefronts,
restaurants, and cafés.
Shoppers come for the latest
fashions, while visitors are
drawn to the neighborhood’s

unmistakable downtown
energy.
By the 2010s, SoHo has

become more than a place to
shop. Fashion, food, art, and
architecture come together,
establishing the

neighborhood as a defining
Manhattan destination.
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